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Abstract

The purpose of this study was to examine the role of online group membership, social media usage, and psychological factors including social interactions,
environmental knowledge, subjective norms, and social responsibility in strengthening green purchasing behavior as a key dimension of responsible
consumption. This study was applied in terms of purpose and descriptive-survey in terms of methodology. The statistical population consisted of
consumers who purchase green products and actively participate in social media and online groups. The sample size was determined as 384 using
Cochran’s formula, and sampling was conducted using a combination of purposive and random methods. Data were collected using a standardized
questionnaire whose validity and reliability were confirmed through Cronbach’s alpha, composite reliability, and average variance extracted. Data analysis
was performed using Partial Least Squares Structural Equation Modeling (PLS-SEM) with SPSS and PLS software. The results showed that social
interactions in online groups had a significant positive effect on green purchasing behavior ($=0.623, p<0.001). Consumer knowledge and awareness
also had a significant positive effect (3=0.615, p<0.001). Furthermore, subjective norms ($=0.580, p<<0.001), consumer social responsibility
(B=0.640, p<0.001), and social media usage (f=0.568, p<0.001) all had significant positive effects on green purchasing behavior. The t-values for all
structural paths exceeded the critical threshold of 1.96, confirming the statistical significance and robustness of the relationships in the structural model.
The findings demonstrate that the integration of social, psychological, and digital factors plays a crucial role in strengthening responsible consumption
behavior. Online social interactions facilitate social learning and reinforce environmentally responsible attitudes. Increased environmental knowledge and
social responsibility enhance consumers’ ability to make informed and ethical purchasing decisions. Social media platforms also contribute by providing
interactive environments, disseminating environmental information, and reinforcing positive social norms. Therefore, strengthening online communities,
enhancing consumer awareness, and strategically utilizing social media can significantly promote responsible consumption behavior and support the
development of sustainable consumption patterns in society.

Keywords: Green purchasing behavior, responsible consumption, social media, online groups, psychologicalfactors, social responsibility

Authors’ Information:
kheiry_369@yahoo .com

1. Master of Public Administration (Human Resources), Payame Noor University,

®demer

© 2025 the authors. This is an open access article
under the terms of the CC BY-NC 4.0 License.

Tehran, Iran

2. Assistant Professor of Management and Accounting, Faculty of Economics, Payame

Noor University, Tehran, Iran


mailto:kheiry_369@yahoo.com
mailto:kheiry_369@yahoo.com
http://creativecommons.org/licenses/by-nc/4.0
http://creativecommons.org/licenses/by-nc/4.0

S ol ot o n cliloy W5 151 5 b wlie (S5 IT ¢ Bl i o 51 amnlns 5 SOl o S ] (glaans s
estin Obe ol 53 S Sl E 05s ey 3550 o e S CBlim by 5 5 ST Jolge 1SS Ol Sl 5 e sl S
o Sk (g3 b Bl « ess OE U8 o puzn OT 3 45 5,05 olal olaykdy & Il anwy Juol O1 51 (SC Ol s &Y st 5 e
S el oy B 515 Y s O e Sl S S (SG S 53505 Dl (S 5 la] ¢ aoman j gl
Sy btz SE 5l (gl Jgeol by sls S s Jasme o ) (dite O 1 o 1S 457 355 o GBI Sledst 5 OV guams Ol 4,
ST Ol 4 48 Sl SLIB 5 aysb s 5 5 51 (5l4s gomms 0 1S 03 o 0SS (3 ez S5, (6 53 syl 1 idw Ol siews
3gdoes T3 Jaen i 53 Y grams Sl 4 B4 jw 5 L5, (HaN, 2020) 548 0 oie Con ) Jaos b 8 5l &Y gz
35 ) laea b Bl W5 T3 5 bl (st (e jas 45 4 a5 pde SV e I Ol ol &S 055 o
St S 5 K drm g 5 O peme  Jasmean S Slaels oLy ases AET 15kl ool s (Soomro et al., 2020) 344
(a3 S5 S5 4 Wilesls OLis Slallas Llos 4 ld o L 5 Ly 6,8 IS 55 (S Jolse Ol gea (g lb 4 o
Chen, 2013; ) L,15 Sl el S 4 OB A s juzn Hlby Culds 55 cage L8 bl Y puases 4 slazel 5 s 3550 STl

.(Kang & Hur, 2012
jupl.«:?lcéél;i:Jab.cdlfu.w:m)s\)hQTQl}?s«:453)\:)\}65.&@&1};];%@5“%)@)éﬁ;_ob;wgkw..b_ﬁ)l:é)
S Y grama Jameaons § slakely 5 bl e ca S35 0553 S8 S 5 pme (ABTT 5 il ¢t ls it 1 S sduail s lal)
513 Y gumme Jamnl 5 Dl 0303 (6 ey 11 4T SEAS 5 e 35 o e o Ly 5l S0 i et
(! pesde (Wang et al., 2019) dole Olasl e SV suame (3 e i 5 LS Sl |y Il OV guams 457 3505 (6 2éw ez
AMOAKO ) 5 45 oo et oo oy 5 b 2131 4 Calgs 53 5 0h 5l 3 e 4 Cod e S LSS S g o g a5 AT
ot i e (M 5 elart 63 Shas (gl 55l ez 1 ¢ B mae o 5,0 45T Llesls OLas b i g s kil men 53 (et al., 2020
LS 55 Y g slay 3BT (gl 1y O A s ae S50 slae 1S5l A5 a9 ls g Y gaames b 3 b (6,8 S5 s
G 5 s e sl pdle S5 oS s Me ml (535 Sadl o553 1SS pemen (Aly & Al-Salfiti, 2025)
5 AT mlaw 5150 ey ool 51 (Tan et al., 2022) 555 o0 e jow OV prame Ol 4 OE WS 05z files 2l 4 8 ol

g n o guen drala 53 GY s 5 peze 5l a5 (Gl bl AL R I SS ( asealn 5 5l



S Slaay i S o Wl o by 5l (6,8 IS 5 oS ki B 5 el 5 a0l Jalse (L el ge osdle
At Jama § (Sl oS i Jelse n Fge Ao 31 islhy J ST SSsl 5 gmd (slaslnia da 2 oS s e Ol
35558y gl yen (512 (58 (S0l 5 n 03,513 0 Lal OIS0 olanl lyllasl 515 3 oSyl 4 o7 ¢ a3 sla sl (Han, 2020)
S8 el 5 Culem 3500 dnalr (S 51 o oy 5 i) 45 ST bl OS5 e o7 (ol S b amnt s S sl 2501 b
g ST1sl 5 oler] Coles (moman ((JOshi & Rahman, 2015) auS™ 3651 1y ks, e & 3505 6 i Jlil 03,8 o
lol o 35, L e auS” Ol 1 olaylsy Lsls fled 513115 cliS Lol o s 5 505 5 el Sy 385 )5 cos i Ll 5 o0 o laz!
SIS Jalge Ol gy 35 a5 S G5 5 BV (sla 5 S5 ) e sdle (Hasan et al., 2024) wisl sl Sl on S35
Jels¢ o»! (Suphasomboon & Vassanadumrongdee, 2022) tlois ws b Il (gla ks y 4 08 S (s juae g il 531 o
3 e 4y 5 S 3BTy Y sts Sl Wb 5ls oy goty OB 5 e 45 W pd o o g0 ¢ G903 (b0 STl lowl b s B0
i gh gt Il

T OB LS s e lidy 1 S 3T Julse A 3N Olssa s (Bl sl 5 el gladle) Wby e )
e A e Glaslowin (6,8 S 5 Dby i (IS ST 28 DAeMBl Jsl5 (g (6 035 o2l p b plez! gladl; L ilotd
AT Wiy o el glawla, 31 oslizal & Llosls olas Sllas S o Wl OB WS (o pme slajli,y 5 b 5 5 s IS5 s
G b 5 elel bl ool posdhe (Chi, 2021) wS™ Sy 45 1) Il Co pan 4 Connd o sla 2 S5 50503 il 311y Jasealons
(Sun & Wang, 2020) 48" &y 5 1) s b 5 b5 L35 oo (il 685k (51 oo b 035 wal 3 5 (olezl SMalas slony!
T3 5 o o Y g 055 Dol 4 OB iS5 e o s ol Bl g 55 (Bl Glas sl 228 5 s U
M T 0 03 28 oozt Glaalt slom I b e Lap itk ol (Melovi€ et al., 2020) ol o3 87 Jgud 15 OUT (6 15 romnas
S 3 S Ol elal Gaaile) camt 53 il B rane At Slaslaia (6,5 S G e s esls (a1 S sl
513 A3 e Sy i 3 oo SR 3 i o s &Y s B e s S (sl

L 5y 6 S IS 5 qage 2B 5 e S8 S 55 5 kS ST 500 ety L oS e ol g o o lazl (sladily 2R o gdle
25 5 S Al g DY pame aeno 5 o S5 5 kit (oI 5 OB S s pme oS50l (e O ey S o L) S
W dead R0l s g B oY guas  Jaseal § sb1je 5 e S350l ST yal commen (Otto et al., 2021) wit IE 5T oUT

s .sﬂf@ JKa Sl e SV e 4 ()00l 45T Wlesls Olas b zasy .(Chen, 2013) 515 s OV sems 4 g)loby 5



o594 Ol s () osdte (Hasan et al., 2024) wusl wsls sbael SV gams pl 3 Slas 5 SaiS s i 5,0 4 08 S s ns
Flos 4 i 03,5 0l 5 S o Ll DIl O e dr g )3 (ogr (A oS e (slaos 8 o S S (K Olsieny L fu
Jolse a8 das o 0lis el ol (LIng et al., 2024) Lyls Hlul OV pame Sl 4 6 zhw bl 5 03 5 slas sl
3530 Y s O e b Lo o Slalllas 53 ol 5 bl S ST 08 WS e S8, il e 5 eleirl 5 (S b (S lb e
S e

Sy 6,8 S 3 ege LB o Ml 5 g5l Sl eslinel b bas e g lisOly,y Jelse ( oilis 5 slasl folse HUST s
L;ﬂfﬁws 5 laxl Jobs Sl ok Coge slaml glawlay 5 diadsn slasil 3103 28 eslizal .aijls OB A" uan
Sledbl 5 Cow wadS 1 e OB A (5 jume 45 el ol g0 O ok ) (Zhao et al., 2021) col oz 3B S5 ne
Ll I8 5T s 3l gla 3 K 5 o kals, ol Ll e elaz] (bl Sl oslizal cpl posdhe L8 13 0150 Sl o 5 ol i
&b 5wl 3 ol (Zhang et al., 2023) 4 o si 1) &Y s bl (e Cogn s slairl Gl les! Cusl 3 b 3 g
Jiows (sUsd 53 el ! Sl chomss 35,5 o Sy g oo olaiml L 5 )15 61 S ¢ elez! (5,8 5L e sbap S
o 5h a8 53 6 s O3 e 15 (6,8 JSE 3 SIS Jul e 1 (S Ol e Ll 5 e

Jezm s 5 5 LE00s 5 o plazr! ol go Olojon 15 6553 53 GO 558 o oy 5 5 anlllas e )3 a5 BB (oS 0 3 925 L
Sl S Il s bl (5L ld Jolge aldr oy p 4 ot Sl 31 6ol 315 5y Bl 6,8 IS s
St 3l 88 15 s 3550 ol Dy oty a8 alad s 6K O ey plarl sladiley 2B 5 p T (slaes 8 s olez|
S8 3 ol g ol A gy 2 000505 S 5 53 phT Ol Lmal 21581 5 oozt (slatilny Sl eslinal 28 4 ar 5 4 S0
Jolse 5 pNT Gl S 55 Cu e 5wy p Ba b Ll s clily ol 55 .Sl Iy 55 5 (glos s Cal 51 &Y s 5 e U5
Wl o plonil OB S 5 e Olos 53 o SV g s 5 85 5 &Y s 5 e 85 Sy s (LSON,

by s

Slres S 53 Sy ple B ey p Ba b 158003 13 63 )8 Dliies Cmlr 53 5 (ivlen — koo 5§ 5 S aalllae ] G )
oo Y gaamms 45 Sl GBS o e Juls (65T dmale ol 0k 1 b Y s U5 ez by o sl 3 L0, Jelse 5 DT
030l L & god o 5,8 cn 0 g 395 5 Glas S mnad (1 p T (slaes 8 5 (olezn lasilin; 1 Jlab 5 sy 5 ST a1 5

G333 S 5 syt 5,8 w5 35 8 s (65T el 51 BT Sl b s w8 a3 B YAF Ll g e 0SS Jse b



5 hLs Slald dmes Jlb oW slaos S 5o b Liyls jow 5 Sl 45T SEAES (5 ume Ul oS Line oy 643 plowil (Bolai 5 Aedita
@bl g3l bkl glaskin , besls 55T 8 S5l .08 5 & o dmale (sl jidu sled Jib g 3 g5 Sl gl ($3Las Sl e
23155 r OT 5 fge (s La0Ns5 5 (wlazr Jal s 5 o by 5 5l Calbee sl s 4y 0l (1 b iy jtae Dlalllas ol o875
8 N F b s oS5 bl 5 #lis S SWTWAVE) el pural il sl o80e ol 5 (sla ol b st gL 5 (1)
SNl (G5leeSTy 5 5505 s a1l clmesls Jdow g 4 523 (1 el Sl 55 5 oYL slazel LB g jlael 51t 1l 48T sl Olas
thsﬂﬂ:c|,|6\ﬁijj,\j\@ggw6\ﬂ'Ctg,;éwToijW..\zt{,L:;;U;JALf,rméuu\wm(w
S5 8 4 baesls 035 o5 (o 2 S O3 55 ramnl= 03 S sad ST 0 05T ¢ blimal ot o jo 5313 Sl (LT 4 50s g8 S35 5l
Jooss (PLS) S5 Sl e il 5 gy 5 e (SEM) (g ksl S¥olae (g5ludibe 1 oslizal b e sgte Jobe (sl e Ols Lasls )
lael 5 ol 0l b 1) Y ghas 5 e 5l 2 LEON, Jolse 5 2T (slros § 55 o s I Olajp (oo OSGl Bg) cpl
33 5l laasl b s 8 15 eslinul 5 ge (g bt le (led e 5 (g5bT a0 5037 ¢l ! I, PLS 5 SPSS @bl le 5ol (a3l mls
SMals 285 gade s (61 03V i Bl sl b 5 08T (6380 55 b Sl Gl s o 5 cp B la 5 (oYL slezel LB

23T e @3 1 Il O e ) S5l 5 (2 LEOl) Jolge 5 olez]

baisl

Dab o 4SS 5 &gl o 5 4 (\)dj.x?)bsi:&j)b.\'j\uu;dl{Qb}&bl}uul;s)}.\}f}lmwabs

Gl drol> Ll F 900 Dlaskin ) J9o>

ek Sl e
VA v§ JLo Y0 5 a8 o
YE/F Y JLYF G Y8
YF/- ay JLFF G
\E/5 o8 JL OF L ¥
V¥ YA e 5 JLu 00

Voo, YAF N
¥4 \AA s i
AN e 53

Voo YAF 5 o
VoA ey JER AP IS g
V¥ 80 ks G
£/ \OA il




s Ve Lyl b8

s YA G55
Vool FAF JS g
FV/F AY Jets JBzil Cond s
\A%e AP il
W0 N s w1
4/4 A L
$IA V5 i 5b
Voo, YAF s

G;,:an IJ.L)’.Mdujﬂb\idbj}@jjébbe&L;J)TCq-LgLaa:\:s\f::qu@h.\il{IA:{\L;)uTLngdg;Qj\o:u;le.@q-
S bl S0 55T 510358 Jla 5 Do) p0 53 5 bted b 85051 Sl 5 a3k a0 53T 51 015 g0 bl Jlo s o (6557 ez glaosls
Jis 5 sl s sla ka3 S5 a5l Ol = 39 8 5ad i 0505 Sl 0dd S ol oy p 4 Al o a3l pliy 1 S oLzl
el Sl s Gl b phe s Como oy p Sl 1) conlin L0 53T coleT oy 5 Gl 55 080 g0 s
clﬂw)‘ﬂ“\fdjyﬁﬁpmf@“%ﬁbﬁ*ﬂ%ﬂé}‘v‘viliu‘*)‘*iﬁj‘ffjﬁ 6)‘>L;'~c14—~)|~*§ﬂ;‘;:j dodr mlb w45
S (h S ) 6 4 p il S S s lutde S (6l e

(K- S) Bgi yaomsl —B 57" g0l g57) Jiuwo S oo 0390 Jboy 93T domaid ¥ J9u

S s s p b Lot lize Sigls,ls sxe o g
Col Jba 5 H, /00 AYS) hT laoy § s elaml Ol
ol Jla Hy /00 “/\aY OS5 e AET 5 il
Sl Jle 5 H; /00 JIYNE OC WS o e 05 (sla sl
ol Jla Hy /00 Y OB U O e olaznl o e
Sl Jbe H, /0 Y eler! glawila 3 eslizal
Sl e H; /0 VA o DY paes b 5 4l

Slajaze ol cpl s cMQ@Juf~/~b los Hluis 31 laadl 5s b sl 6)‘-’@@4‘“)‘*‘1‘ &:.ll &;4.34(\') Jsd @L'J ool
.ijfu.aa.s\.i‘;w‘plsdjbéL»QYJL;aj‘LﬁW}OijLglﬁja.}}éJb)}ﬁ-jJLajcjj
k;*:'-t.é()b))&cb:;ﬁL;Lajgc.a)'\di.lja).U|4:éJfJ\J§..\.:.;L?J)yw\)ﬂy‘wL;Laﬂtiu};lif.u:@ow«)d)v\q-j‘yb-@b

VY 56 o o b o T (glaoy S s elerst Sl ¢ aduiin ) by i yls GBS (5 jume o o 5l (6 laline 5T 0ds )

83 Sl ylia pimeen Llo3 S i) s SV s b 5 4 bled LRI 53 g SEB /PN o b L OB A U ae BT 5 s



Blo3 5 Sloly 5 Slais S S a5 BB S S a0l /5 o b OB IS e ol S s 5 DA 5 L
ToyloT oolie oles ol 2dls s 5 5, (gslalims 5 Cutte 5B /OPA o o b 55 plail gladiluy 3 eslizal ¢ ol s ol HUS™ o
035 o Ol o s Sl it Do Loy Sl 5 Sl b b Sy o Wloks 351 51/4% 6T 51 VL (o 5 BB 5 5bsy
Olosen 5 sbay o golorl Cod g 5 3 (sl sl ¢ 2305 S 55 L ol yan o olozon (ladiln; 1 (6 ;S0 5 wONT (Sloos S s oy puie oS

OV JS8) 358 o OB S 5 e Ol )3 o S g oy 5 0 s ol S 5 6 s 5 e 5185 15} o o

Qg gmio 3 & (S yoriio pil (s g1 T S

b e VF/VAN Wiaks o Y e Sl hT glaos § s olarl Ml
b e VF/ 00 /90 oo Y geamen Ayl O LS s e AT 5 il
b e VA/VPF /DA o Y guaen dy OB WS (5 uze 03 (slajlwin
Lt e VY/AMA /5F o Y gz L, O wS o e olez| O e
b ARN VoY * /OFA e OY gz Ly 5B, ol il leslaal
al
> 0.458\
a 0539
— 0740
& 0640
a4 20 welaizl Sllolss
BT slaog 3
as
'\'0.756\ 0.19€
a6 ¢—0.708—

_—
0.362
«—

ar \

slaailu, j o3l 0.181\e1
alo weloiol
e2
all '\0.567 -
0.169
0590 -
al2  4—0519— .
0.394; e
a8 ‘/o 747 o Y gmme
) p 0.26¢
BT g Luily
a9 ,',E.\.Lis\_b,\an

0.192
a3 0631

0.825—
ala &
als i) lojlxin
,',g_\j_in_h,.m
al6 0.582
0675
al7  4—0514—
-
OB
al18 0.245
welaiz] Cilgiuse
a19 HBAiiS pas

e Y gane Wy B ol g S LEg) Jolge § (93T glae (Slaog T (sl (Sladiloy cyw SISkl Jote ) K

Qs pao



.@‘J‘J)}ﬁ-ﬁdjlhng}j|ﬁj‘fél:-&ﬁ}}:d-lﬁo-\:vu:n)‘f@wdhu.a}u(?)d)%l{&uaﬁ

OB R Jwe il Sl F e

NI S, ozl Cdstn 83 glajlis 8T 5 s Ml il s
o Y gz Slagla, il GBS e SBwS e s el
il OEuS s ey £
KT

/AR Wi%a% <JAYA VO NS Wi%id (CA) L5 S Wl

/AR WALE Yita) /YA AT ALY (CR) 5 5 sbb

IAFY e IAOF  /VOR VAP  IVaF rho_A) 1 Kes 15,

N V- 0ed VR /0¥ ¥ as (AVE) b1y 5 &Kke s

S 25 A% 9 SNy

amS ol 3l e OV guases L 5 LS, 5 (g5lskan \;MJ:JU T L;Lho);J.s Floal OMalas a5 sl Olas ags ol slaasl
e S sl sl (6,8 IS 5w ol elaml (6 85L ) g (6 e O 5o Dl s slor] (Sladame 45 das e LIS
5 Sl (DM e 53 33 ssh o o ge wNT slaes S 55 Ly puae Bly 5o S o i) OB WS pme 5 Cylia o
ol S s 1y 55 glasly 5 b S5 cglodalin (5,850 5 elerml s lie slasnT 3 5o b 315 46,8 515 01,8 Ll sbael s
Ly 5 dead Wil 5 n Sl s Sladeses )3 elal Lolam 5 oloza] SOkl Wlosls QL &S Cnl geen glaags S L 4l
I3 Culam 5 iy 3550 OUT olazrl 03,8 (gm 5145 S 3BT 15 glaslidy dijls Jolos ol 3l 1555 S &y 55 1y G Y poaes
Glabn 6,8 IS Ol (Sl Jsls 5 ol s sl 33 b 3l lezx! bawile, ¢« uimen (Hasan et al., 2024) 5,5
033 (Sun & Wang, 2020) s bl by, 4 0810 ae lad (213l o go ol pl 5 S o o8l 3 1) it oloz]
5 Y guams 05l 35 Sledbl S (gl lan] GlaaSls w0 @i I8 I e OB S (s as 45T ol 0 o g St s U ol
Melovié et al., ) coul 03,8 o g jo o 5 58, 6,8 S 55 1) olozrl SBls 28 ol ol 5 bl (Son Ay 5 (68 poeds
WY g Ll o b cpl 5l g ST 55 ) e g g Sl el ] Wil o ol ] Glakila ) Sl e3litul ¢ wimen (2020
G 3 35 o T (slaos 8 s olort Slas 457 das ga OLES 25w (ol s o 0nl ol (Zhang et al., 2023) das (5151,

ST 5 1y e 5l 0 Gl S s 5 (b T elerr) (6, 85k e g lap 5K
DL 4 l 31 5w O s s 5 585 1 (l3knn 5 St S OB S o jume ABTT 5 2l 487 515 LS e iy slaadl

SIS GBS O e ol S s O3 e 5l Sy s 53 Gl g ) S e 1 e 131 S e s



@L“JL.4:.79\.1O.1|..J.;;fgl&..:&\\)}.MQYW45:)1:6%JL~>\‘M)\:L§%6A\?T)|J%Herkglﬁyjcfﬁfwgb:mwj
wang et ) as o bl o o 5 Aad 5 a3 S5 6,8 K8 55 g S8 amme 5 215 Llosls Ol ST Sl guned oy Slalllan
Slaskhy 36T 5l 0583 SRl 5 e OV a4 i Cate S 2SS Ly g o ge aeal S (BT (men (@@L, 2019
o go Ll o OB WS an AT o 1531487 Wilesls DL ba2a g3 ¢l p 053e (Amoako et al., 2020) 542 o &Y s
(Aly & Al-Salfiti, 2025) 5 i o e b 5 285 5lby 5 b 5 dad il 53l & el ol 9558 s SV guames oSl 5550 il 3
L OB S s e e 5,50 il 5 g0 35l ClilB 5 Il sttty dile (Y summen Jaseas Sl S 55 05l5s (AT (piomen
s A8 o b sl s ol sl (Otto et al., 2021) das G 5l S gamme sl S 4 1, OLT 5 48 s 5
ol Y s O 5185t 55 Sy bl LS Sy ST (S el

STyl o s o 0SS dont pl 3t o SV gamme oy 5l 05 (slaslonta lslin 5 Cote 3T a5 ol e sl K05
olaat 331 ST oin S o Wl e Sl (6,8 SKE 53 age LB (golois slajlis 5 ele| Sl lasl 51 OB S (s aae
il ol S 31 |y (g, e 457 5,05 (6 i ezl 03,8 o o1 3 Aol 5y 50 anslr 5 Ol gs o3l Gl (6 pmn 51 o o 5 by S o
copamen (Han, 2020) Sl guen (S o db 0diS o e 1y 6,8 S5 55 1) sler| gla,loin 25 & (g5l glaw b L
S g 1y o oy 5 8y ¢ olozm| Dyl b gl yon (10 5830 slomsl G b 51 o oozl (sl i 487 ol 0L iy Olallan
Gl iy ol L sl bl bl 3 b 5l slal lale, oopl s o5 (Joshi & Rahman, 2015) 1
! gl il s S la 5 K ¢ mman (Chi, 2021) WS o Wl OB WS Co pume b, Colda 53 age LA ¢ Jasealons
«»! »u (Suphasomboon & Vassanadumrongdee, 2022) & 44, sla b5 4 08 diS s pan dgns il 3l Cor 9o A5l 5 oo
) Sy s 55 ogr G385 OB 5 me (slae 1K1 5 a5 S5 1 ol ST 5 b Sl a3 slaslnia o s e DL ragy onl il
1S e s

OLas 4l sl 315 jow SV o s 5 585 s (6 5lobine 5 Cotn ST OIS s pumn oozl S s o7 315 OLES ioman 2053 =
Ol ) o Y gammme 457 313 (6 2t S| i )1 dmal 5 S § Jaoes 0 o (6 2 o s il 457 S S5 e o7 s o
S S8 53 ST ol go oo 51 oloz] Cf g 5 S sl 3 K5 il 0L 4T ol poes ey Dlalllan gl b ams ol S
Gl i)l 8 GBS 5 e ummes (Suphasomboon & Vassanadumrongdee, 2022) diws &Y s (3 uze b,

b iy o opl pogdle (Aly &Al-salfltl, 2025) Las Olas Hll ij.sé:u bl 4 (6 2 J‘.'.L“; yls 6 568 vja,::uﬁnw.l)



(Chen, 2013) 348 jow Y guame 4y 51355 il 3l o go il 55 o olozor| o s 5 (61 4 T o (sla 3 S5 457 Wilosls OLE
(Hasan et al., 2024) 48" L) 08 S’ (s e 5l Co i 53 o L8 il 55 oo Slai| o gtne &S )3l 5 olen] Colas ¢ pimman
Sl bl G 4 1y OB LS5 e 5y Wil g5 o ¢ 303 b0 Jale &S5 Ol siear elair] C s 457 das o 0L = o
LS ol

DL 4l ol s s OV g 5l Ly (solsline 5 oo S oleml (slaails Sl oslizal 4 sls OLiS 2a sl b onl pesdle
Ll OB U s e sl 5 a2 S5 s IS 5 et L ¢ Sledb) e o een 5SS Ol elazrl slasle, & das s
W S e Lgl.aui)i}j o3l> il el Jaseals u_alfT Ll g5 o ool glaailay Wlosls OLis 457 Conl poans  Slalllan b amess -
S, Al 5 e (bl ezl 5 elazt Sl sl b 51 slaz| Gbagiluy wmman (Chi, 2021) ST o 5a5 1) HIL o uae
A 3l S el Gkl 7 Sl akd L o Stz s J o < 0n) 2 050 (SN & Wang, 2020) diS” &y 585 1 jow o 5
Melovié¢ et al., ) cl osls Lzl 31 08 AeS (s eyl a3 S 53 15 OUT 28 el ol 5 L8 bots SLopdbl 5 abolk sl
Sy SleMbl 3t G s I8 I Jh 0B S5 me 45T Sl ol o g Sl s slacs 5l Sl es 28 eslizul ¢ pimman (2020
Ml 55 ( AT 215 3 b 51l e elei] Sladiluy & das e Ol sl o1 .(Zhao et al., 2021) 1,8 1501 K5
ST 55 |y Y g 5 e ) (e plaz] (Gl slia slowl 5 slez]

4l ol o)l 15 s 5 (a0l (elazrl Jalse 51 oS 5 a6 St o 5 58, o das a DL 2 s nl gl o goma 5
ol 2 (oroen (Joshi & Rahman, 2015) Gl puas cdilos 57 (5 an aikin [y &G Ol |y o b 5 5l o5 Sl b
Syl & 6 i blad (oMl 4y o ms 5 iy ABT s Ol o 03158 OB S 5 e sy s 457 s o 0L 23
(Y guamen ol 4 slazel 5 otBES Tyl 3550 Gaw Y pramee 4 Cond e b5 S (0l osde (Ling et al., 2024) w15 lul
(Pl Jalse S5 A e Al ey ol =B 2l xk (Chen, 2013) Wjls ju & 5 )k, SIS 53 aer B
S Ll Y e B ez 5 Lo 9B 53 cegr B 5 o dlams 5 L0,

Sl O Wil (5lgbls g5 (e 57 3,57 05Lbl Aol 51l 5 ey g, S ealited 4 Ol or a3 ol (S 5domn abe
w,ﬂow)@lam(@tw@u;&b&,,ﬁjiCﬁ\LW.,JE,\;@,?géuéﬂfy,;twwld,{UJ
58S 5y SEUS O pms w0 ssdoue Jhasn (LT amslr (ol osMe Lol w3l 3o s Ol Jsb 3 GBS 5 ume b, Sl i

AU g5 ol 53 (ormen ABL sl BB iS5 pme (slaos S b 4y e gl ol (S 5 LS o e3lizal olez| slasila,



St o B 15 o S el 8 K1 s 350 (S 3 S S 55 5 DY e S snlial fulpe e Koo Julse S
sl 138 st

o5 31 S Feme 555 U 5 58 oslinal (ST 5 (oS sla b Jolb (oS 5 (a1 3 ph e sletiy otuT sla g sl
ST S 0les g 53 OB S s an by Dl ki (s p 4 il 5 o0 (Jsb lalllas plonil (oman 58 ol o 5 B 5 g
a3 ppaler Gladie axu 5 4 Ll o0 S ol 2 5 ad o grammn iS5 4 slezel Al Jelye e B 2 ea) osMe
(LB e Caliies (slaeg 8 Ol ()15 S SWE (s 41 ooy TSl 255 4 5 8 sn 3lgiiy (oo AS ESUS 5w s 5 518,
..u;\gﬁ‘;;)uug,bacjb.ﬂ);dw@ém,fau

O pan Sy g 5 S S S S sl b LS &SSO el 5 0L LIk 0Ll 4 Ll oo Aoy ol (2,5 b
X 03 o P LS (o e DY gl g5 el AT (ol gy slam| Gladilo Sl eslizal .S 1 b 4Y gt
S a4 Wl bog S ol 55 Sl 4 OB A s e 35 5 T (slaes S sl cpiman Sl 2bls 08 LS e b,
Sl s Y pammen Jasealow ; sla S5 505l )3 Colid SleMbl &yl (opl posdhe S S sy 5, il 15 elez| Sl
5L Bl BV s (5 e 5l S g8 55 ege L L5 o OB LS5 ene AETT

Qb W g &5 ylino

L35 LSS 28 08t 5 ol el 3K s

& p 5

S s g g ile sLas d;@k‘féb A;Jlb.o(:\?dlja

SOHS (0 3190

loys 8 aley g el 5 a5 e e (BS ol S 2l s ol oaleS 5

‘53‘0)45 9 ,;M“

AT Jos 4 G138 5 S L5 8 alen [l ags cnl planil 55 &7 LS ales |

Extended Abstract

Introduction



The intensification of environmental degradation, climate change, and natural resource depletion has led to
growing global concern regarding the sustainability of consumption patterns. In this context, responsible
consumption has emerged as a critical concept that emphasizes environmentally conscious decision-making
by consumers. One of the most prominent manifestations of responsible consumption is green purchasing
behavior, which refers to the selection of products and services that minimize environmental harm and
contribute to ecological sustainability. Green purchasing behavior encompasses not only the purchase of
environmentally friendly products but also the avoidance of harmful products, consideration of sustainable
packaging, and evaluation of environmentally responsible production processes (Han, 2020; Soomro et al.,
2020). This behavior reflects the integration of environmental awareness, ethical values, and consumer
responsibility, making it an essential component of sustainable development.

Green purchasing behavior is influenced by a complex interplay of cognitive, psychological, and social factors.
Consumer knowledge and awareness about environmental issues play a fundamental role in shaping attitudes
and intentions toward green consumption. When consumers possess sufficient knowledge about the
environmental impact of products, they are more likely to adopt environmentally responsible behaviors and
select sustainable alternatives (Wang et al., 2019). Environmental awareness also strengthens pro-
environmental attitudes, which in turn enhance green purchase intention and behavior (Amoako et al., 2020).
Furthermore, consumption values—including functional, social, and ethical values—have been shown to
significantly influence consumers’ willingness to engage in green purchasing behavior by shaping their internal
motivations and decision-making processes (Aly & Al-Salfiti, 2025). Concerns related to personal health,
safety, and ethical consumption further reinforce positive attitudes toward green products, particularly in
sectors such as food and personal care (Suphasomboon & Vassanadumrongdee, 2022; Tan et al., 2022).
Social and psychological factors also play a crucial role in influencing green purchasing behavior. Subjective
norms, which refer to perceived social expectations, can significantly affect consumer decision-making by
encouraging conformity with socially accepted behaviors. When individuals perceive that environmentally
responsible behavior is socially desirable, they are more likely to engage in green purchasing (Joshi &
Rahman, 2015). Social support and social responsibility further enhance environmentally responsible
behavior by fostering ethical commitment and pro-social motivation among consumers (Hasan et al., 2024).
In addition, perceived value, trust, and satisfaction with green products contribute to long-term behavioral
commitment and green loyalty (Chen, 2013; Kang & Hur, 2012). These psychological and social influences
collectively shape consumer attitudes, intentions, and behaviors, reinforcing the importance of examining
green purchasing behavior from a multidimensional perspective.

In recent years, the rapid expansion of digital technologies and social media platforms has transformed
consumer behavior and decision-making processes. Social media platforms serve as powerful tools for

information dissemination, social interaction, and behavioral influence, enabling consumers to access

environmental information and share experiences related to sustainable consumption. Exposure to



environmental content on social media has been shown to increase environmental awareness and promote
green purchasing behavior (Chi, 2021). Social media interactions also facilitate social learning and reinforce
environmentally responsible norms, encouraging consumers to adopt sustainable consumption practices (Sun
& Wang, 2020). Digital transformation has further expanded the reach of sustainability-related
communication, allowing organizations and communities to influence consumer attitudes and behavior more
effectively (Melovi¢ et al., 2020). Moreover, digital engagement and smartphone usage shape psychological
and behavioral patterns by enhancing social connectivity and influencing decision-making processes (Zhang
et al., 2023; Zhao et al., 2021).

Despite the growing body of research on green purchasing behavior, there remains a need to examine the
integrated role of social media usage, online group interactions, and psychological factors in shaping
responsible consumption behavior. While previous studies have explored individual determinants such as
environmental awareness, attitudes, and social norms, fewer studies have investigated the combined influence
of digital social environments and psychological factors on green purchasing behavior. Additionally, the
increasing importance of digital communication and online communities highlights the need to understand
how online social interactions contribute to environmentally responsible consumption. Furthermore, younger
generations, particularly Generation Z, have demonstrated strong environmental awareness and willingness to
engage in sustainable consumption, emphasizing the relevance of studying green purchasing behavior in
contemporary digital contexts (Ling et al., 2024). Therefore, examining the role of online group membership,
social media usage, and psychological factors in promoting responsible consumption behavior can provide
valuable insights into the mechanisms underlying green purchasing behavior and contribute to the development
of effective sustainability strategies.

Methods and Materials

This study employed an applied, descriptive-survey research design to examine the role of online group
membership and psychological factors in strengthening responsible consumption behavior. The statistical
population consisted of consumers who actively purchase green products and participate in social media
platforms and online communities. A sample size of 384 participants was determined using Cochran’s
sampling formula to ensure adequate representation of the target population. A combination of purposive and
random sampling methods was used to identify eligible participants and ensure diversity in demographic
characteristics.

Data were collected using a structured and standardized questionnaire designed to measure key research
variables, including social interactions in online groups, consumer knowledge and awareness, subjective
norms, social responsibility, social media usage, and green purchasing behavior. The questionnaire was
developed based on validated measurement scales from prior research and adapted to the study context.
Reliability and validity were assessed using Cronbach’s alpha, composite reliability, and average variance

extracted, confirming the adequacy of the measurement model.



Data analysis was conducted using Partial Least Squares Structural Equation Modeling (PLS-SEM) with SPSS
and PLS software. This method enabled simultaneous examination of relationships between multiple
independent variables and green purchasing behavior as the dependent variable. Preliminary analyses included
descriptive statistics and data screening procedures. The structural model was evaluated based on path
coefficients, t-values, and statistical significance levels to determine the strength and significance of
relationships between research variables.

Findings

The findings of the structural equation modeling analysis revealed that all examined variables had significant
positive effects on green purchasing behavior. Social interactions in online groups demonstrated a strong and
statistically significant positive effect on green purchasing behavior, indicating that participation in online
communities enhances environmentally responsible consumption behavior. Consumer knowledge and
awareness also showed a significant positive impact, suggesting that increased environmental knowledge
contributes to greater adoption of sustainable consumption practices.

Subjective norms were found to have a significant positive influence on green purchasing behavior, indicating
that perceived social expectations play a crucial role in shaping consumer decision-making. Similarly,
consumer social responsibility had a strong positive effect on green purchasing behavior, highlighting the
importance of ethical and social considerations in promoting responsible consumption.

Social media usage also demonstrated a significant positive relationship with green purchasing behavior,
confirming the role of digital platforms in influencing consumer attitudes and behaviors. All path coefficients
were statistically significant, and the t-values exceeded the critical threshold of 1.96, confirming the validity
of the hypothesized relationships.

Additionally, the model demonstrated satisfactory reliability and validity, with Cronbach’s alpha and
composite reliability values exceeding acceptable thresholds. The average variance extracted values confirmed
convergent validity, indicating that the measurement model was appropriate for assessing the research
variables. Overall, the results confirmed that social, psychological, and digital factors collectively contribute
to strengthening responsible consumption behavior.

Discussion and Conclusion

The results of this study demonstrate that responsible consumption behavior is influenced by an integrated set
of social, psychological, and digital factors. Online group interactions play a critical role in shaping consumer
attitudes and behaviors by facilitating social learning, information exchange, and normative influence.
Consumers who actively engage in online communities are exposed to environmental information and peer
experiences, which reinforce environmentally responsible behavior. These interactions create a supportive
social environment that encourages sustainable consumption practices.

Consumer knowledge and awareness emerged as a key determinant of green purchasing behavior, highlighting

the importance of environmental education and information dissemination. Consumers with higher levels of



environmental awareness are better equipped to make informed decisions and recognize the environmental
impact of their consumption choices. This finding underscores the need for educational initiatives and
awareness campaigns to promote responsible consumption behavior.

Subjective norms and social responsibility were also found to significantly influence green purchasing
behavior. These findings indicate that social expectations and ethical considerations play a crucial role in
shaping consumer behavior. Consumers who perceive social support for environmentally responsible behavior
and feel a sense of moral obligation are more likely to engage in sustainable consumption. This highlights the
importance of fostering social values that support environmental sustainability.

Social media usage was identified as a powerful factor influencing green purchasing behavior. Digital
platforms provide consumers with access to environmental information, social support, and behavioral models,
which facilitate responsible consumption. Social media enables the dissemination of sustainability-related
information and promotes environmentally responsible norms, making it a valuable tool for promoting green
consumption.

Overall, the findings of this study demonstrate that responsible consumption behavior is shaped by a
combination of cognitive, social, psychological, and digital factors. Online social interactions, environmental
knowledge, social responsibility, subjective norms, and social media usage collectively contribute to
strengthening green purchasing behavior. These findings highlight the importance of digital environments and
psychological factors in promoting sustainable consumption.

The study provides valuable insights for policymakers, organizations, and marketers seeking to promote
responsible consumption behavior. Encouraging participation in online communities, increasing
environmental awareness, and leveraging social media platforms can contribute to the development of
sustainable consumption patterns. Furthermore, fostering social responsibility and strengthening
environmental values can enhance consumer commitment to environmentally responsible behavior. By
addressing these factors, stakeholders can promote sustainable consumption and contribute to environmental

sustainability and long-term ecological well-being.
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